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Group - A

Answer the following questions (any three): . 15X 3=45

1. Describe briefly the development of scientific management concept. Explain the
principles of Sports Management with example. State only the different factors that
“ should be taken into cotisideration about programme development? ~  5+7+3=15

2. "What do you mean by Sponsorship? Describe different types of Sfaonsorship. Prepare a
budget of Rs. 10 lakhs for the Department of Physical Education in our University.
3+4+2+6=15

3. Describe the purchase procedure of equipment in your school. Define Public Relation in
school. State the principles of Public relation programme. '
' 6+4+5=15

4, Critically analyze the concept of competitive sports. Describe different organizations who
generally organize the competitive sports. Explain “the organization of intramural
competition” in the light of sports management. - 4+5+6=15 '

5. What is meant by Curriculum? Explain any two theories of curriculu:m with the examples
from the field of Physical Education. f 5+5+5=15

Group-B

Write short notes on any two 75X2

6. Sports Econbmic‘s
7. Sponsorship Proposal

| 1urn over



8. Stock Register
9. Write a note on the factors affecting evaluation of curriculum

C. Put tick on any ten 1x10

i. Sports management is
(a) An art, (b) A science, (c) Both a & b, (d) None of the above.

ii. Funds for the sports programme can be collected through
(a) Sponsorships, (b) Donations/gifts, (¢) Funds from public sector undertakings, (d) All the
above.

iii. Which of the following is the prime objective of planning in sports?
(a) quality organization, (b) resource generation, (c) development of brand, (d) all the above.

iv. The basic functions of management are
(a) Planning and organization, (b) Directing and programme development, (c) Personal
management and financial management, (d) All the above.

v. A curriculum is blue print or pip of the school that includes experiences for the:
-(a).Teacher, (b) Learner, (¢) Curriculum planner, (d) Experts

vi. A curriculum considers the aspect of: the sum total of a school’s to influence a child’s:
(a) Curricular and extra-curricular activities -

(b) Course, objectives, methods, evaluation

(c) Content, objectives, course, programme, experience, activities, rclat10nsh1ps, and skills
(d) School subjects, experiences, activities, interpersonal relations

vii. In planning and implementing curricula school makes its selection from:;
(a) Culture, (b) Region, (¢) Nation, (d) Mass communication

viii. Which one is not the component, of the Curriculum?
(a) Design, (b) Contents, (c) Objectives, (d) Evaluation

ix. The outline of the contents is called:
-a. Syllabus, b. Course, ¢. Programme, d. Curriculum

x. A curriculum is the sum total of a school efforts to influence a child?
a. Course, b. Behavior, c. Design, d. Logical sequence

xi. Effective public relations practitioners first

a. Send as many press releases as possible to as many people.

b. Determine which media outlets best serve their purposes.

c. Ask editors to promise to use their press releases.

d. Find out which media have been most friendly to their client in the past.
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xii. Which set of characteristics most accurately describe Public Relation?
a. High cost, low credibility, high control
b. Low cost, high credibility, low control
c. High cost, high credibility, low control
d. Low cost, low credibility, high control



